
Building 
Corporate 
Visibility and 
Investor Relevance 
in Oncology

The Challenge
Celex Oncology is an emerging oncology 
company with a distinctive scientific story and 
investigational product, operating in a complex 
and highly competitive life sciences landscape.

The company needed a clearer and more 
compelling way to communicate its value 
externally. 

This meant moving beyond technical scientific 
messaging to build a cohesive corporate 
narrative that could articulate the significance of 
its mechanism of action, strengthen recognition 
across the life sciences sector and increase 
visibility with potential investors and other 
influential audiences.
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The Solution
We developed Celex Oncology’s corporate narrative, 
messaging framework and external communications 
approach, creating a stronger and more cohesive 
platform for how the company presents its science, 
ambition and long - term potential to the outside world.

Our work focused on translating a complex scientific 
proposition into clear, credible and differentiated 
messaging, helping to build greater understanding of 
Celex’s mechanism of action and investigational 
product while strengthening the company’s wider 
corporate positioning.

We then activated this narrative through an ongoing 
corporate communications and targeted PR 
programme. By identifying relevant industry 
conversations, developing compelling media angles 
and building relationships with influential life sciences 
publications, we have secured several high - quality 
pieces of trade media coverage.

Together, this work is helping to increase Celex’s 
visibility across the life sciences sector, strengthen 
recognition of its scientific proposition and build 
greater awareness among investors and other priority 
stakeholders.
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Partnering with MD Health has been one of the most 
important strategic decisions for Celex Oncology. 

From the beginning, the team brought strong expertise in 
healthcare and biotech communications to the table. MD 
Health integrates seamlessly with our team and feels more 
like an internal function.

They show a genuine interest in understanding our science, 
our goals, and the environment in which we operate.  

Their media relations and corporate communications 
support have been instrumental in helping us gain visibility 
and attract attention from investors and key stakeholders. 

The team is proactive, engaged, and consistently brings 
smart, strategic thinking to the table.

Carsten Faltum, Chief Executive Officer
Celex Oncology
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