
Positioning 
Lumanity as a 
Trusted Thought 
Leader in Life 
Sciences 

The Challenge
Lumanity is a leading global strategic partner for 
biopharmaceutical companies. The organisation 
has deep scientific, clinical, regulatory, market 
access, medical strategy, evidence generation, 
real- world evidence, consulting, communications 
and commercial strategy expertise.

Lumanity has a strong proposition, broad 
specialist capabilities and an excellent reputation. 
However, its external narrative needed to work 
harder to connect these strengths into a clearer, 
more consistent corporate voice for stakeholders.

In a competitive and fast - moving market, 
Lumanity needed communications that could 
spotlight its expertise, strengthen visibility with 
priority audiences and support a more cohesive 
story across corporate communications, 
leadership visibility and thought leadership.
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The Solution
Our strategic corporate communications, product 
communications and thought leadership programme 
continues to support Lumanity in reaching stakeholders 
and educate them about its role, relevance and 
expertise, with greater clarity and confidence.

Our approach translates Lumanity’s breadth of expertise 
into a more focused external story, positioning the 
organisation as a trusted partner for life sciences 
companies navigating the complex journey from 
evidence to access, adoption and impact.

Our work combines corporate narrative development, 
thought leadership planning, earned and paid media 
strategy and placement, content development, 
executive positioning, crisis and issues communications 
management and ongoing strategic counsel.

Since the beginning of our partnership, we have analysed 
priority industry and media themes to ensure thought 
leadership placement; briefed senior leaders for media 
interviews and commentary; identified opportunities to 
connect Lumanity’s expertise to key healthcare issues. 

Lumanity now has  a stronger platform for consistent 
communications, building corporate visibility and 
reinforcing Lumanity’s position as a specialist partner 
across the life sciences ecosystem.

1
Successful execution of a 

marketing webinar with 
significant ROI

4
Successfully delivered 

media briefings across the 
senior team 

514mn+
Combined reach of 

media coverage

7
Thought leadership 

placements secured in 
target media
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2,260
Media placements secured 

inclusive of syndications, 
paid and earned media



2

© 2026 MD Health Communications Limited. All Rights Reserved. Private & Confidential.



The team at MD Health have been absolutely invaluable 
partners for us over the last year as we’ve tackled some 
mission critical activities.  

They’ve helped us promote our new positioning, new 
offerings, and build a more robust market presence in an 
increasingly dynamic and challenging environment.  They 
were hard at work before we even had a contract signed, and 
the results were instantaneous.

Their expertise comes through in every engagement, every 
meeting, and every piece of material.  Their approach is 
pragmatic, flexible, professional, and always organized and on 
point.  Most importantly they are true strategists and thought 
partners for us.  

I know I can go to the MD Health team with questions, ideas, 
hopes and dreams and they’re going to help me think through 
them and make something out of them.  With their help we’re 
climbing mountains that we couldn’t climb on our own.

Peter Marangos, Chief Marketing Officer
Lumanity 
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