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The Challenge
Dettol’s antiseptic liquid is the gold standard of 
surface disinfection, yet product and category  
penetration worldwide is not unilateral. Dettol, 
wishing to improve product and category 
penetration amongst core LMIC market’s as well 
as establish a new and improved partnership 
model, tasked Lumanity with identifying a 
geography and relevant policy domain where 
effective change could be driven while setting 
the brand up for future success.
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The Solution
We began with a detailed policy landscape analysis. This 
revealed several key insights such as a paucity of 
actionable data, a hidden HCP voice in advocating for 
improved hygiene and an unmet need with the maternal 
newborn hygiene space. These insights led to a view that 
nurses were an untapped lever – ideally placed to 
educate and empower new mothers with a view to 
driving positive behaviour change that could eventually 
have an impact on maternal and newborn mortality and 
morbidity. 

Unlocking a new category of ‘protector’ while engaging 
nursing associations in a common goal became the 
foundation of the ‘In Safe Hands’ programme. South 
Africa was quickly identified as a market of interest given 
its challenges with maternal and newborn mortality and 
morbidity.

The ‘In Safe Hands’ programme focuses on guidance that 
details six key moments where new mothers can improve 
household hygiene behaviours to protect themselves 
and their babies. The guidance is currently being 
leveraged as part of a pilot programme in the Gauteng 
region of South Africa. The programme has formed the 
basis of a soon to be formalized partnership with the 
South African Department of the Health.
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I had the privilege of working with Mita and her exceptional team on the In 
Safe Hands program, a maternal hygiene education campaign designed for 
nurses. From the outset, she demonstrated a remarkable ability to lead her 
team in developing a well - crafted strategy that catered specifically to the 
unique needs of this program. 

The team went above and beyond in creating comprehensive assets and an 
implementation guide that ensured a smooth and successful rollout. The 
pilot program recently launched with resounding success, a direct 
reflection of their expertise, vision, and commitment to excellence.

What truly stood out was their flexibility and pragmatism. Throughout the 
process, they were incredibly adaptable to changes, always ensuring that 
the evolving needs of the project were met with effective solutions. 

Their ability to balance creativity with real - world practicality was key to the 
campaign’s success. I highly recommend Mita and the team for any future 
projects – their professionalism, strategic thinking, and collaborative 
approach make them a valuable asset  to any initiative.

Isaiah Haruna, Global Medical, Marketing Manager, 
Dettol (Reckitt Benckiser)
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